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CONSUMERS
PREFER
COTTON

The Global Life-
style Monitor
revealed that
consumers in

Study on Consumer Shopping Habits Generates
Free Press for COTTON USA in Colombia

CCI’s Bogota office generated free press worth
$475,000 following the release of results from

the Colombian edition of the 2008 Global Life-
style Monitor (GLM), a biennial survey of con-
sumers’ clothing preferences and shopping habits.

Key findings from the 2008 survey showed that
85 percent of Colombians identified cotton and
cotton blends (including denim) as the fiber or
material best suited for today’s fashions, while
72 percent indicated that they would be willing
to pay more for clothing made from natural
fibers than from synthetics.

Within the past five years, Colombia has be-
come the most important South American mar-
ket for U.S. cotton fiber, with average annual
imports of 206,200 bales for an average U.S.
market share of 86 percent. U.S. cotton con-
sumption increased by approximately 60 per-
cent over the five-year period. GLM results
during this period have demonstrated a growing
preference for cotton-rich textile products
among Colombian consumers.

Extensive media coverage of the 2008 GLM
results reinforced the U.S. cotton industry’s
status as the go-to source of information regard-
ing the market for cotton-containing products.

CClI distributed a broad overview of GLM re-
sults to media outlets around Colombia then
followed up with reporters covering specific
beats, such as purchasing behaviors, style pref-
erences and environmental issues, with more
detailed survey data.
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As aresult, CCI captured the
attention of print media as well as
radio and television programs and was able to
educate reporters and their audience on the
various ways the U.S. cotton industry supports
its global customers, such as the GLM and
COTTON USA licensing program.

Outreach to the Colombian press resulted in a
full page article about the U.S. cotton industry
and the GLM in E! Tiempo, one of the top five
newspapers in Latin America. Other newspa-
pers that covered the release of survey results
included La Libertad, Diario del Magdalena,
Vanguardia Liberal, La Tarde and ADN. Inter-
views with CCI’s Colombian representative
appeared on Caracol TV and RCN.

Before releasing survey data to the press, CCI’s
representatives in Colombia visited select com-
panies in Bogota and Medellin, giving tailored
presentations of the study’s findings. The office
also distributed bulletins containing informa-
tion gleaned from the GLM to a larger
group of companies that consume U.S.
cotton and cotton products.

U.S. cotton’s most loyal customers, who pri-
marily include COTTON USA licensees, enjoy
privileged access to GLM results, thereby un-
derscoring the strategic value in partnering with
the U.S. cotton industry. CCI used U.S. De-
partment of Agriculture’s Market Access Pro-
gram (MAP) funding to support this
COTTON USA activity.
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Colombia have a
strong preference
for cotton vs.
synthetic fibers.
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